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DECLARATION OF ERIC J. RUFF 



Commissioner for Patents 

P.O. Box 1450 

Alexandria, VA 22313-1450 



Sir: 



I, Eric J. Ruff, declare that: 



1 . I am over twenty-one years of age and competent to give sworn testimony. 

2. I am the President and C.E.O. of QuicKutz, Inc., (hereinafter "QuicKutz") a 
corporation organized under the laws of the State of Utah. I have served in that 
capacity at QuicKutz since its organization on September 5, 2001 . 
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3. U.S. Patent Application Serial No. 10/718,852 (hereinafter the '852 Application) has 
been assigned to QuicKutz, the assignment having been recorded with the U.S. Patent 
8l Trademark Office at Reel No. 013271, Frame No. 0566. 

Commercial Success 

4. In 2002, QuicKutz released to the U.S. market a portable personal die cutting system 
using substantially rigid chemically etched dies of the type recited in the claims of the 
'852 Application. 

5. In 2002, QuicKutz's first fiiU year of operation, approximately $236,000 was . 
expended on advertising, which included advertising for its chemically etched dies. 
The advertising included printed advertisements in scrapbooking publications, a 
printed catalog that was made available in retail stores that sold QuicKutz products, 
development of a website, updates and maintenance to the website, and expenses 
associated with trade shows. Extensive of word-of-mouth advertising, at no cost to 
QuicKutz, also occurred during 2002. 

6. Between May 1, 2002, and December 31, 2002, QuicKutz sold approximately 
439,000 dies of the type recited in the claims of the '852 Application. This sales 
volume amounted to approximately $1,917,000 in gross revenues for QuicKutz 
during 2002, not including die cutting tools that were sold for use with the dies. (In 
2002, most of QuicKutz' s die cutting tools were sold in kits that included a set of 
dies, and the $1,917,000 figure involves an allocation of the purchase price of such 
kits between the tool and the dies.) 

7. Total revenues during 2002 that were attributable to QuicKutz' s portable personal die 
cutting tools and the dies designed for use therewith amounted to approximately 
$2,381,000, representing approximately a lOx return on QuicKutz' s 2002 investment 
in advertising. 

8. QuicKutz spent approximately $1 99,000 on advertising in 2003 . Again, such 
advertising included expenses relating to trade shows, updates to and maintenance of 
QuicKutz' s website, catalogs, and printed advertisements in scrapbooking magazines. 
Again, extensive of word-of-mouth advertising, at no cost to QuicKutz, occurred 
during 2003. 

9. In 2003, QuicKutz sold approximately 2,127,000 dies of the type recited in the claims 
of the '852 Application, which amounted to gross sales of approximately $7,449,000, 
not including die cutting tools that were sold for use with the dies. (Again, many 
tools were sold in kits, and the $7,449,000 figure involves an allocation of the 
purchase price of such kits between the tool and the dies included therein.) 
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10. Total revenues during 2003 that were attributable to QuicKutz's portable personal die 
cutting tools and the dies designed for use therewith amounted to approximately 
$8,907,000, representing approximately a 45x return on QuicKutz's 2003 investment 
in advertising. 

11. Through June 30, 2004, QuicKutz has spent approximately $301,000 on advertising, 
including expenses relating to trade shows, printing costs for new catalogs, costs 
associated with advertisements in scrapbooking magazines, and continued updates to 
and QuicKutz's website. Extensive of word-of-mouth advertising, at no cost to 
QuicKutz, has also occurred during 2004 

12. During the first six months of 2004, QuicKutz sold approximately 1,705,000 of its 
dies of the type recited in the claims of the '852 Application. Its gross sales of dies 
amounted to approximately $4,795,000, not including sales from tools that were sold 
for use with the dies. 

13. Total revenues during the first six months of 2004 that were attributable to 
QuicKutz's portable personal die cutting tools and the dies designed for use therewith 
amounted to approximately $5,328,000, representing approximately an 18x retum on 
QuicKutz's 2004 investment in advertising. 

14. These numbers show the commercial success of dies that fall within the scope of the 
claims of the '852 Application. Sales figures including tool sales are considered to be 
indicative of the commercial success of QuicKutz's rigid chemically etched dies, 
because all of QuicKutz's advertising has promoted both its dies and the portable 
personal die cutting system in which they are used. 

Long-Felt Need 

15. Shortly after QuicKutz introduced its portable personal die cutting system into the 
market, many customers and commentators observed that the QuicKutz dies uniquely 
satisfied a need that had not previously been met in the scrapbooking industry. The 
attached F.xhihit A is a sampling of magazine articles to that effect, including (i) an 
announcement/review printed in the November/December 2002 issue of Memory 
Makers magazine, observing that the QuicKutz dies make possible "more intricate, 
cleaner design cuts;" (ii) a review printed in the April/May 2003 issue of PaperKuts 
magazine noting the solid demand for die cuts and stating that the QuicKutz dies 
deliver "the sharp, crisp look of store cut dies" in a personal die cutting system that 
can be used "in the comfort of your own home"; (iii) an article in the 2003 issue of 
Scrapbooking Top 50, published by Memory Makers, highlighting the portability 
advantages of the QuicKutz dies by implying that 80 of them weigh about a pound. 
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16. Shortly after QuicKutz introduced its substantially rigid chemically etched dies into 
the market, several competitors began offering similar dies as well as die cutting tools 
that could use such dies. 

17. In the fall of 2003, Sizzix, a joint venture between Ellison Educational Equipment, 
Inc., and Provo Craft and Novelty Inc., began selling an adapter for its portable die 
cutting tool that permitted the Sizzix tool to use rigid substantially planar dies similar 
to those described in the '852 Application. The attached Exhibit R is a print-out of 
one of Sizzix' s Internet web pages, advertising the desirability of a portable personal 
die cutting system that uses rigid substantially planar dies. 

1 8. A month or two later, a company known as DayCo, which has since been acquired by 
AccuCut Systems, began selling a portable die cutting tool, including an adapter that 
allows the AccuCut tool to use rigid substantially planar dies similar to those 
described in the '852 Application. The attached Kxhihit C is a print-out of one of 
AccuCut' s Internet web pages, advertising the desirability of a portable personal die 
cutting system, including the ability to use rigid "wafer-thin" dies. 

19. These facts indicate the existence of a long-felt and continuing need in the 
scrapbooking, hobby, and related industries for a personal die cutting system that uses 
dies of a type described in the claims of the '852 Application. 

I declare that all statements made herein of my own knowledge are true and that all 
statements made on information and belief are believed to be true, and fiirther that these 
statements are made with the knowledge that willftil false statements and the like so made are 
punishable by fine or imprisonment, or both, under Section 1001 of Title 18 of the United 
States Code, and that willftil false statements may jeopardize the validity of the application or 
any patent issuing thereon. 

Dated this ^ day of July, 2004. 
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quickutz personal 
die-cutting system 

Here's one for the wish list: the QuIcKutz (888-702-1 146 

• qulckutz.com) new personal die-cutting system. This gadget 

offers portability, ease and speed of use, more alphabet options 
with shadow letters and more intricate, cleaner design cuts. 

in the fall of 2000, Natasha Hixon grew frustrated with the 
time-consuming tasl< of cutting out letters. After researching 
some options, she and her husband, Mark, developed a 
complete die-cutting system that can fit in your purse or crop 
bag and cut up to 1 00 shapes in one minutel 

Weighing less than two pounds, the basic system, called the 
Essential Kit, consists of a hand press and cradle in which to 
rest it, a complete alphabet set, plus two punctuation dies, 
three shapes and a storage binder. $200-$320 



stocikifiq stijffer 

Does this cute 111' thii ig Pf.mlnd you of a 
scrapbool'va you know? She wouid h' she tiad 
blond heir, yaj say? \\\oi a problem, Crriter 
Crafts (94Ci-85B- 6271 • sc4apbuoi;:4^KUxHi-i) 
can cu^¥iom^^^• tliese ornariTents wiih riair 
odor and SL\/le, sWn torie aixJ e\Aai siJuMy. 
Eaci-j one Is teTdcrafted so no Iwo ais 
essactly alike. $1.5, plus s & h 





heritage stickers 

Dorothy's Memories, a new line of heritage 
stickers from Tumblebeasts (505-323-5554 
• tumblebeastsxom), fill photographic gaps 
or embellish pages with visions of Grandma's 
kitchen, vintage clothing and antique toys. 
The line takes its name from Tumblebeasts' 
owner Karen Stockham's own grandmother, 
Dorothy. Karen wanted to create realistic 
images with a playfril touch. $1.85 per sheet 



Q. joi this down 
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A tiusy mom toeijs iexjrnaiiiig wrjnhy 
tiddits on arffimg she can ti tie a tHiCi 
catendBi or tfie groc^oy 651 WeeK^ilaref. 
fhsl same busy morn 90B6 rilts trying (o 
ooRad aS tfie bfts and pieces tor het 
scrapboak paoes H this souids 
f amiNar. Jotters (B77-^IOTTERt • 
iotlmjMit) I ^ 

may 1)6 tof vtxj. 3 

(x^npact and 1 
contain acid | 
(reo. perfoTBtfd ^ 
sheets so yoii I 
carl teai out your jotUng;;^ lo 
k6er> wfth youi phcAO;'. $9 99 
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Some things are simply 
destined to go together — apple 
pie and ice cream, Jack and Jill, 
scraphooking and die cuts. 

Die cuts have been around 
almost since the beginning of 
the scrapbooking craze, and the 
fact that they are still a major ele- 
ment of scrapbooking today 
attests to the value of this wonder- 
hjl creative option. However, 
everyone knows that there is 
always room for improvement— or 
at least that's what the people at 
QutcKuLz believe. 

. Utah-based QuicKutz produces 
and markets the latest and greatest in 
personal die cutting systems — a 
portable approach that delivers the 
sharp, crisp look of store die cuts in the 
comfort of your own home. The 

QuicKutz system includes the QuicKutz Hand Tool (or press), which weighs less 
than two pounds and is roughly ten inches long (see Figure 1 ), and QuicKutz 
Pocket Dies, which are two inches square, thinner than a credit card, and stored in 
convenient, compact custom-designed binders (see Figure 1). Although small, the 
system is superior— the dies are made of solid steel and will last a lifetime, and tlie 
hand tool is a carefully engineered, precision instrument. 

QuicKutz offer an impressive variety of alphabets (see Figure 2)— nine different 
styles (more than any other personal die-cutting system) available in 1 1/4" letters; 
five of the styles are also available in a mini (5/8") size. All of the QuicKutz alpha- 
bets have matching numbers and punctuation, and six of the nine have matching 
shadows. In addition, QuicKutz has more than 175 different die cut shapes (see 
Figure 1) Currently, the company releases new shapes every month and a new 
alphabet every quarter. 

The QuicKutz S> stem was designed to be 

durable, portable, easy to use, and easy 
to store. Made entirely in the 
United States, QuicKutz is the 
only such system with a limit- 
ed lifetime warranty. QuicKutz 
dies make tens of thousands ot cuts, all with the same 
sharp, clean quality as the first. And QuicKutz can be 
used for a wide variety of uses, including scrapbooking 
(see Figure 3), greeting cards, gift bags and boxes, pic- 
lure frames, and more. 

Using die cut letters, numbers, and shapes has never 
been easier, quicker, or more fun. But the best part about 
QuicKutz is not only do saapbookers enjoy amazing vari- 
ety, impressive versatility, and superior quality, they get it 
in a package so small that they can literally take it with 
Figure I ^'"■^ them— anytime, anywhere. 
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"SCRAPBOOKING MEANS TAKING IT WITH YOU," 
says Amelia Parkin, public relations specialist and events 
coordinator for QuicKutz, Inc. "And if you're like me, it 
means wanting to take it all with you." That feeling is the 
driving force behind the trend to downsize — everything 
is getting smaller, from die-cutting machines to sewing 
machines. Manufacturers are saying, "You can take it 
with you." Last year, QuicKutz introduced a personal 
die-cutting system (shown above) weighing less than 
two pounds. Add 80 dies to reach three pounds. 
Compact equals portable equals practical, Amelia says. 



"Several reasons exist for why smaller is appealing," 
says Major Maddon, Provb Crafts vice president of 
marketing. "It's cute» it represents ease and it's portable." 
Provo Craft-also minimized by introducing the Sizzix 
personal die-cutting system. 

Other companies following suit are Xyron and White 
Sewing. The Xyron 150 (shown above) makes stickers 
no wider than 1%", while the Sew Cute (shown above) 
sewing machine can handle most big sewing jobs at a 
fraction of the size and weight. It's battery operated, so 
it's totally portable. 
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AccuCut Re-Introduces DayCo Personal Die Cutter 

Click here for a high resolution images for use with this article. 

(Fremont Neb -July 16, 2004)-As a result of its recent acquisition of DayCo {a former 
competitor). AccuCut Systems re-introduced DayCo's Zip eMate™ Personal Die Cutter as 
one of its own products. The machine will replace the AccuCut® Mini Machine, which is 
being phased out. 

"The AccuCut® Zip'eMate™ machine has gone through rigorous quality testing to deliver a 
product synonymous with AccuCut." said product manager Cheyanne Atchley. "We are 
thrilled to introduce the double-roller personal die cutting machine as AccuCufs primary 
personal sized machine, and excited about offering this product to our customers as a fitting 
addition to the AccuCut line." 

The ZiD'eMate machine is the only personal die cutting machine that offers roller technology. It includes two gear-driven rollers that 
JrawXstlgh he machine w!lh minimal effort from the operator. As with all AccuCut machines. P---^^^^^^^^ '^l^^ 
the machine itself rather than the operator. This provides a consistent cutting experience and eliminates the need to guess how hard to 

ra^diLtc'rn^r;^^^^ -chme embosses any AccuCut shape, and will also emboss P/e-PV^^-J^- 

m aaa "on 10 curang h k ^^^^ ^ ^^^^^^ ^^tting piatfomis and 

the'LhS i^c:^^^^^^^^^^^^^^^ aSo'L o'n L ma J. including commercial dies, thin wood or plastic dies, and wafer-thin 

metal dies. 

Consumers are encouraged to ask their local retailers about the AccuCut® Zip'eMate™. Personal Die Cutting Machine. Retailers may 
call 800-288-1670 to order, or order online at www.accucut.com. 

Ar^,r„t <5vstems was established in 1990 as a provider of shape and letter cutting products for retail craft stores, professional 
lllonl crrenrusiasS^^^^^ The company's focus is on making craft and educational expenences un and 

AccuCut is TmulS of Orating Keepsakes magazine's Readers' Choice Award for best die cutting equipment, and 
the Primedia Award of Excellence. Visit AccuCut online at www.accucut.com . 
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